PRESCOTT AREA
TOURISM STUDY

Quarters 1 — 3
(October 2008 — May 2009)




How Did You Hear About
This Area?

Newspaper/Magazine
Online/Website
Radio/TV
Word-of-mouth

Other

Total




Is This the Primary
Destination of Your Trip?

YES 50/

NO 339




If Not Prescott, What Is Your
Primary Destination?

SEDONA <10,

GRAND CANYON 26

PHOENIX




Primary Purpose of
This Visit?

Vacation/Leisure 369

Visiting Friends/Relatives 251

Day Trip

Weekend Visit




Primary Mode of
Transportation?

Private auto 560

Rental car 256




HOW LONG WILL YOU
BE HERE?




What Type of Lodging
Are You Using?

569

96




What State Do You Live In?

ARIZONA 280
CALIFORNIA 150
WISCONSIN 34
NEVADA 29
ILLINOIS 28
COLORADO 217

TEXAS
24




Foreign Visitors —
Country of Origin

CANADA 36

UNITED KINGDOM 23

AUSTRALIA




How Money Is Spent Per Day

MEAN
No. of people covered 2.6

Lodging/Camping $196.70
Restaurant/Grocery $129.60
Transportation $91.80
Shopping/Arts & Crafts 137.00

Recreation, Tours, etc. 56.40
Other 131.30




Activities of Interest

VERY EXTREMELY
ACTIVITY INTERESTED INTERESTED

Hiking or Walking
Tralils 31.6% 16.7%

Cultural/
Historic Sites 41.1%

16.6% _
Forest Service/ State

Lands 31.0% 14.8%

Art Galleries/Tours 26.1% 11.2%

More ...




Activities of Interest, cont'd

VERY EXTREMELY
ACTIVITY INTERESTED INTERESTED

Shopping 28.3% 13.5%

Visiting Museums  32.8% 15.8%

Special Event/

Concert/Festival 19.6%
10.8%




Have/WIill You Participate In
These Activities

Visit Cultural/Historic Sites 204
Shopping

Hiking or Walking Trails

Visit Museums

Visit Forest Service
or State Lands

Visit Art Galleries/Tours




Which Did You Visit?

Historic Downtown Prescott 508

Sharlot Hall Museum 287

Prescott National Forest 232

Prescott Gateway Mall 205

CasIinos (Bucky’s/Yavapai) 133




Overall Satisfaction




Visitors Age

Age In Years — Mean

54.3




Prescott
Area

Coalition
for

T ourism




PACT Regional Partners




PACT Officers FY2010

Chairman

David Maurer

Vice -Chair

Greg Fister

Marketing Co -chair

John Lutes

Marketing Co -chair

Steve Bracety

Treasurer

Arnold Gray

Secretary

Lindsey Mills

Past President

Gary Edelbrock

City of Prescott

Bob Bell

Town of Prescott Valley

Greg Fister

Town of Chino Valley

Charlie Arnold

Yavapai-Prescott Indian Tribe

Jim Noe




PACT Board Members
FY2009




PACT’s Total Resources- FY2010

$167,205 City of Prescott
$75,916 AOT ARRM Grant

$15, 119 AOT EZ Marketing Grant
$15,000 Expected Partner Contributions

$273,240 TOTAL




PACT s Strategy
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Major Accomplishments
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Prescott Area’s Brand




Prescott Area’s Brand
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Prescott Area’s Brand




Prescott Area’s Brand




Prescott Area’s Brand
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Public Relations




Public Relations




Public Relations
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Public Relations




Public Relations
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Public Relations




Public Relations




Internet Marketing




Paid Advertising

1 6# 35




Collateral




Cooperative Marketing Efforts




Goals 2010




