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(October 2008 (October 2008 –– May 2009)May 2009)



How Did You Hear About How Did You Hear About 
This Area?This Area?

�� Newspaper/MagazineNewspaper/Magazine 6666

�� Online/WebsiteOnline/Website 9393

�� Radio/TVRadio/TV 1010

�� WordWord--ofof--mouthmouth 386386

�� OtherOther 338338

�� TotalTotal 848848



Is This the Primary Is This the Primary 
Destination of Your Trip?Destination of Your Trip?

�� YESYES 567567

�� NONO 339339



If Not Prescott, What Is Your If Not Prescott, What Is Your 
Primary Destination?Primary Destination?

�� SEDONASEDONA 5050

�� GRAND CANYONGRAND CANYON 2828

�� PHOENIXPHOENIX 5050



Primary Purpose of Primary Purpose of 
This Visit?This Visit?

�� Vacation/LeisureVacation/Leisure 369369

�� Visiting Friends/RelativesVisiting Friends/Relatives 251251

�� Day TripDay Trip 168168

�� Weekend VisitWeekend Visit 100100



Primary Mode of Primary Mode of 
Transportation?Transportation?

�� Private autoPrivate auto 560560

�� Rental carRental car 256256



HOW LONG WILL YOU HOW LONG WILL YOU 
BE HERE?BE HERE?

4.2NIGHTS

6.7HOURS

MEAN



What Type of Lodging What Type of Lodging 
Are You Using?Are You Using?

�� Hotel/MotelHotel/Motel 569569

�� Home ofHome of
Family/FriendsFamily/Friends 9696



What State Do You Live in?What State Do You Live in?

�� ARIZONAARIZONA 280280

�� CALIFORNIACALIFORNIA 150150

�� WISCONSINWISCONSIN 3434

�� NEVADANEVADA 2929

�� ILLINOISILLINOIS 2828

�� COLORADOCOLORADO 2727

�� TEXASTEXAS
2424



Foreign Visitors Foreign Visitors ——
Country of OriginCountry of Origin

�� CANADACANADA 3636

�� UNITED KINGDOMUNITED KINGDOM 2323

�� AUSTRALIAAUSTRALIA 66



How Money Is Spent Per DayHow Money Is Spent Per Day

131.30Other

56.40Recreation, Tours, etc.

137.00Shopping/Arts & Crafts

$91.80Transportation

$129.60Restaurant/Grocery

$196.70Lodging/Camping

2.6No. of people covered

MEAN



Activities of InterestActivities of Interest

Hiking or                                                Walking
Trails 31.6% 16.7%

ACTIVITY VERY 
INTERESTED

EXTREMELY 
INTERESTED

More …

Cultural/
Historic Sites 41.1%

16.6%

Art Galleries/Tours 26.1% 11.2%

Forest Service/                                                 State 
Lands 31.0% 14.8%



Shopping 28.3% 13.5%

ACTIVITY
VERY 

INTERESTED
EXTREMELY 
INTERESTED

Visiting Museums 32.8% 15.8%

Special Event/ 
Concert/Festival 19.6% 

10.8%

Activities of Interest,Activities of Interest, contcont ’’dd



Have/Will You Participate in Have/Will You Participate in 
These ActivitiesThese Activities

� Visit Cultural/Historic Sites 204
� Shopping 198
� Hiking or Walking Trails 170
� Visit Museums 159
� Visit Forest Service                                           

or State Lands 145
� Visit Art Galleries/Tours 117



Which Did You Visit?Which Did You Visit?

� Historic Downtown Prescott 598

� Sharlot Hall Museum 287

� Prescott National Forest 232

� Prescott Gateway Mall 205

� Casinos (Bucky’s/Yavapai) 133



Overall SatisfactionOverall Satisfaction
Scale of 1Scale of 1 ——10 10 (1(1--Low/10Low/10 --High)High)

%%CountCountRatingRating

29.4%29.4%2462461010

22.7%22.7%19019099

30.6%30.6%25625688

9.9%9.9%838377



Visitors AgeVisitors Age

Age in Years — Mean

54.3
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PACT Regional PartnersPACT Regional PartnersPACT Regional Partners
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PACT Officers FY2010PACT Officers FY2010PACT Officers FY2010

Gary EdelbrockGary EdelbrockPast PresidentPast President

Steve BracetySteve BracetyMarketing CoMarketing Co --chairchair

Jim NoeJim NoeYavapaiYavapai--Prescott Indian TribePrescott Indian Tribe

Charlie ArnoldCharlie ArnoldTown of Chino ValleyTown of Chino Valley

Greg FisterGreg FisterTown of Prescott ValleyTown of Prescott Valley

Bob BellBob BellCity of PrescottCity of Prescott

Lindsey MillsLindsey MillsSecretarySecretary

Arnold GrayArnold GrayTreasurerTreasurer

John LutesJohn LutesMarketing CoMarketing Co --chairchair

Greg FisterGreg FisterViceVice --ChairChair

David MaurerDavid MaurerChairmanChairman



PACT Board Members 
FY2009

PACT Board Members PACT Board Members 
FY2009FY2009
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PACTPACT’’ s Total Resources s Total Resources -- FY2010FY2010

TOTALTOTAL$273,240$273,240

AOT EZ Marketing GrantAOT EZ Marketing Grant

Expected Partner ContributionsExpected Partner Contributions
$15, 119$15, 119

$15,000$15,000

AOT ARRM GrantAOT ARRM Grant$75,916$75,916

City of PrescottCity of Prescott$167,205$167,205



PACTPACT’’ s Strategys Strategy
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Promotional StrategiesPromotional Strategies
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Major AccomplishmentsMajor Accomplishments
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Prescott AreaPrescott Area’’ s Brands Brand
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Prescott AreaPrescott Area’’ s Brands Brand
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Prescott AreaPrescott Area’’ s Brands Brand
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Prescott AreaPrescott Area’’ s Brands Brand

������/	,�$�%���#	>���	����������/	,�$�%���#	>���	����



Prescott AreaPrescott Area’’ s Brands Brand
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Public RelationsPublic Relations
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Internet MarketingInternet Marketing
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Paid AdvertisingPaid Advertising
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CollateralCollateral
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Cooperative Marketing EffortsCooperative Marketing Efforts
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Goals 2010Goals 2010
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